jeremy keith hunter

graphic artist | video editor | marketing professional | awesome guy

education.
Savannah College of Art and Design, 2022-2025 Major: Graphic Design Completion: est. Winter 2025

skillset.
technical proficiency:
Operating Systems: Windows (XP/Vista/7/10); MacOS (10/X-Big Sur)
Workflow Systems: Basecamp; Slack; Monday.com; Dropbox; Google Drive

Applications & Adobe Creative Suite (Photoshop, Illustrator, InDesign, Dreamworks, After Effects,

Software: Premiere Pro, Acrobat X); Microsoft Office Suite (Word, Excel, Powerpoint, Outlook,
Publisher); Sony Vegas Pro 10-11; Sony Music Studio 9; Sony ACID; Propellerhead
Reason 4-10; Audacity; Garageband; FileZilla FTP Client

Digital Platforms:  Facebook; Instagram; Tumblr; Linked In; Youtube; Wix
design proficiency:

Print design (flyers, posters, brochures, etc.), digital ad breakout design, social media design, logo design and
identity branding, packaging and production, photo retouching and digital manipulation, typography, kinetic
typography, video editing and production, presentation mock-up and design

work experience.
STUDIO THEATRE Mar 2020 - PRESENT
Multimedia Designer Washington D.C.

Collaborated with design company Pentagram to overhaul, install, and maintain new Studio branding.
Seemlessly integrated into Studio’s work environment; developing strong relationships with all departments.
Supported Studio during the 2020 Pandemic by providing 100% of all digital, print, and web graphics
throughout 2020. Assisted in the success of Studio’s first virtual season (including two world-premiere
productions) by designing over 250 graphic assets critical to online production. Developed over 15 unique
digital productions and web/social media shorts as part of four (4) different digital series: Psalm Salons,
Juneteenth Celebrations, March on Washington, Video Postcards; garnering over 17,000 views over 11 states.
Increased marketing efficiency by 50% by expediting graphic development; completing assignments 2-4 days
ahead of requested/scheduled delivery. Prevented, mitigated, and overcame production delays by implementing
edits and changes within a same day/24-hour timeframe; establishing a new, vital, turnaround capability
and saving Studio time and money. Created over 5,000 pieces of branded material and graphic assets over
2020-2021. Optimized and overhauled Studio Dropbox archives; streamlining storage into a more concise
organizational system. Collaborated with Director of Marketing and Communications and Marketing department
to develop and implement strategies during 2020 Pandemic shut down. Successfully coached, trained, and
mentored Marketing Apprentice for 6 pandemic months as a part of Studio’s Apprentice program. Energized
company atmosphere and environment with collaborative spirit; dynamic, flexible skillet, and positive attitude.

ARENA STAGE Oct 2020 - PRESENT
Freelance Designer Washington D.C.

Smoothly integrated into Arena’s marketing systems with minial oversight. Supported Arena’s marketing
department by generating digital and print graphics while understaffed by 2020 Pandemic. Collaborated with
outgoing/incoming Directors of Marketing and Communications and Marketing department to help facilitate a
easy transitions. Generated over 3,000 digital and print assets since 2020. Built, cataloged, and delivered
20-30 branded videos for Arena’s first web series: Molly’s Salon and Creative Peeks. Contributed to Arena’s
Artist Marketplace development with graphic support. Designed and edited short film Freewheelin’ Insurgents as
a part of Arena Riffs web series.
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projects.

BLACK MALE EDUCATORS CONFERENCE (BMEC) Sept - Nov 2021
Center for Black Education Development (CBED) / Erin Leonard Events (ELE!) Washington D.C.

Joined and integrated into ELE! environment easily and quickly. Quickly created and developed logo design and
style for BMEC assets in accordance with established CBED branding; delivering finalized asset with 5-7 day
turnaround. Supported BMEC social media campaign with over 50 unique graphic designs. Designed, edited, and
delivered 15 videos as part of BMEC Workshop series. Oversaw 100%b of graphic production of BMEC.

HOUSES ON THE MOON ANNUAL GALA: AMPLIFY 2021 Aug - Nov 2021
Houses on the Moon Theatre Company (HOTM) Washington D.C.

Supported HOTM AMPLIFY by designing the entire print campaign; including invitations, postcards, t-shirts,
flyers. Built and designed all AMPLIFY digital graphic material. Led/collaborated with full staff to completion
of Amplify Gala Program/Booklet; which served as a gift to HOTM patrons. Jumped into HOTM environment
eagerly; easing workplace stress with consistent deliverables. Joined HOTM team as Lead Designer post gala.

KENNEDY CENTER: NEW TYA PROGRAMMING; TURNAROUND ARTS Oct 2020 - Feb 2021
LEADERSHIP RETREAT (VIRTUAL CONFERENCE) Washington D.C.
Kennedy Center Theatre for Young Audiences / Turnaround Arts

Commissioned to produce three (3) different logo designs for new digital programs: What I Do; WTYA
Presents; and Art Under A Minute; garnering over 6,000 views on Youtube. Supported Turnaround Arts
marketing department through the creation and facilitation of digital and print assets in line with established
Kennedy Center branding. Integrated into and collaborated with Kennedy Center departments/leadership.

ARTOMATIC 2.0: A VIRTUAL EXPERIENCE (VIRTUAL Apr - Aug 2020
CONFERENCE) Washington D.C.
Artomatic

Administered full digital campaign (social media graphics, video, e-mails, and web-site related graphic
assets); working in tandem with Executive Director to facilitate virtual conference. Produced 20+ videos
as part of Artomatic Workshop series. Generated over 100+ uniquely branded graphic pieces. Maintained
company efficiency with 24-hour turnaround / same-day updates.

artistic focus.

web layout, design, and maintenance; HTML

Digital: and CSS knowledge; social media graphics; * * * * * ﬁ

web ads and digital breakouts

brochures; posters and flyers; postcards and

Print: mailing; invitations; kit folders; booklets; * * * * * *

business cards; marketing materials

commercials, teasers, and trailers; gif images;

Video: promotional material; presentations; filming; * * * * * ﬁ

directing; editing; compression
logo design; branding guides; style

Branding: synchronization; layout; packaging and * * * * * *

production
Conifiunication: e-mail elements and headers; newsletters;
" infographics; social media; document layout . . . . . ﬁ

notable clientele.

Studio Theatre, Arena Stage, The Kennedy Center, Houses on the Moon Theatre Company, Mosaic Theatre Company,
Everyman Theatre, The Phillips Collection, ELE!, Choral Arts Society of Washington, iINTELLITREX, TSCM Security
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